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what is cape gateway?
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cape gateway is...
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more specifically...
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with multiple access channels

o
o
o
o
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important:
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product characteristics
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product characteristics
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product benefits
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product benefits

(o)

° convenient >> each channel a single

point of access
o 24/7 online

° > from anywhere by
phone

> af no cost through
walk-in centre +
online

kurt ackermann > imagineer
7 April 2003 page 10 © 2002 www.imagineer.cc helping ideas transform organisations



product benefits

’ > trained facilitators
o simp|e >~  ° using normal
language

> organised from o
user's perspective
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product benefits

> |east effort required to
use gov't info +
services

> helps users arficulate
their needs + find the
answer

° empowering >>

> serving the most
frequent needs
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who will use cape gateway?

o
o
o
kurt ackermann > imagineer
7 April 2003 page 13 © 2002 www.imagineer.cc helping ideas transform organisations



users are likely to be...
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what is the cape gateway brand?
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what is a brand?
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the critical insight
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brand proposition
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cape gateway is...

..trusted, reliable + friendly

..at your service
..making your life easier

..the simplest way to get the most out of government
information + services.
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backing it up
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bringing cape gateway to life
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exceeding expectations
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brand voice = your voice
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you must embody these qualities

o
o
o
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in brief...

> you are on ‘their side’
> be direct + specific, yet polite

> follow up + help them to follow up it
they want

> understand their question, answer their
question, contfirm they are satistiec
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why does this matter?

o
o
o
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